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List social impact as a key motive foundation
) . o for housing microfinance product
Alignment with social
mission

List improved quality of life as
expected primary social impact

List respond to demand from loyal
clients as a key motive

Offer housing microfinance
products to new clients

Driven by pursuit of new market/
clientele base

Alignment with

List portfolio diversification as a key

motive
Attribute expected financial

return to interest rate margins
Motivated by attractive incentives \ 8

from funders
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Top three reasons for offering housing microfinance
Other Top Three Motives

High diversion of other products toward housing

Respond to natural disaster 1. Social Impact
Attractive incentives from funders 2. Client retention
Take advantage of internal capabilities
Increasing competition 3. Portfolio

Profitability diversification
Tap into a new market/grow clientele base

Portfolio diversification
Grow in respond to demand from loyal clients

Social Impact
|
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Top three reasons for offering housing microfinance (by legal entity)

Other

Increasing competition

High diversion of ather products toward housing
Respond to natural disaster

Take advantage of internal capabilities
Attractive incentives from funders
Profitability
Tap into a new market/grow clientele base

Portfolio diversification

Grow in respond to demand from loyal clients

Social impact
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Count of institutions

B Cooperatives and foundations B Nongovernmental organizations

[ Monbanking financial institutions [l Microfinance banks

orporate banks, housing finance comg
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UNIVERSAL
STANDARDS
FOR SOCIAL
PERFORMANCE
MANAGEMENT

DESIGN PRODUCTS,
SERVICES AND DELIVERY
CHANNELS THAT MEET

CLIENTS' NEEDS AND
PREFERENCES 9

TREAT
EMPLOYEES
RESPONSIBLY
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e What could be two indicators to
be tracked by Financial Service
providers, specific to housing to
help them meet their social
goals?
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